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the rules

Content counts
Look for things that read-
ers want, not just what’s 
on section fronts.

Don’t tell  
readers what they 
already know
For instance, sports fans 
may already know the 
score. 

Tell them something they 
can only get from reading 
your paper.

Key words  
in big type
Is it more important to say 
what happened than to 
tell readers the name of 
the section.

 Want to get attention? 
Be bold. Simple. Surprising.

Competing strategies

Rememberability
The ability to leave an immediate impression that sticks 
in the brain, like impact, except longer.

Lots-O-Stuff
Giving the impression of having many things to read. 
Oodles of entry points. Editors like stuff.

To catch a reader on the newsstand, you get 
about a second from distances of 3-6 feet.

Top it off with wit, art, intelligence.

USA Today is the king of the Lots-o-stuffgets as many 
entry points above the fold as possible. This is hard 
to do well without giving readers seisures from over-
stimulation. The Virginian -Pilot cover, at left, is one of 
the more memorable promos in recent papers.
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